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ConstructionWeekOnline Unveils 
Improved Directory Platform 

 
ConstructionWeekOnline has revamped and relaunched its online directory product to 
offer its customers an easy to use and cost effective advertising platform. 
ConstructionWeekOnline Directory allows visitors to the site to browse 5,000 listings 
of local suppliers, contractors, consultants, engineers and service professionals across 
all the main sectors of the regional construction industry. 
 
ConstructionWeekOnline Directory can be accessed through a dedicated portal, 
https://directory.constructionweekonline.com/. Subscribers to the self-service directory 
can edit their listing, adding detail and functionality in order to maximise their presence 
for as little as US$99 per year. 
 
“The directory offers industry suppliers, contractors and consultants a simple 
advertising solution that allows them to customise their presence in the directory’s 
listings and pay online,” said Alex Reeve, managing director, of ITP Business, ITP 
Customer, ITP Ignite and ITP Connects. 
 
“The directory gives our customers direct access to a growing digital audience of 
construction professionals at ConstructionWeekOnline.com,” he added.  
 
The directory has been produced by the team behind Construction Week, the region’s 
most trusted source of construction news, analysis and business intelligence. 
ConstructionWeekOnline, the digital home of Construction Week, has a digital 
audience of over 350,000 industry professionals from the region across its digital 
channels. 
 
“Construction Week has firmly established itself as the leading source of the Middle 
East construction industry’s news and information, with exclusive and intelligent market 
insights,” said Reeve. 
 
“Now in its second decade, the Construction Week brand has an unmatchable 
understanding of the Middle East’s industry dynamics, and strong relations with key 
decision-makers – from government entities and private-sector organisations alike – 
that make the regional sector tick,” he added. 
 

https://directory.constructionweekonline.com/.


 

 
 
Construction Week, ConstructionWeekOnline.com and ConstructionWeekOnline 
Directory are all products of ITP Media Group, the region’s largest media company. 
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About ITP Media Group 
ITP Media Group (ITP) is one of the largest media companies in the Middle East, with 
a portfolio of more than 100 brands. The company delivers quality up to date content 
to its readers, viewers, delegates and guests through digital, print, events, awards, 
video content, social media platforms and social media influencers.  These brands 
include major international and regional names such as Time Out, Arabian Business, 
Harper’s Bazaar, Hello! Middle East, Construction Week and Condé Nast Traveller 
ME. 
ITP strives to offer its customers the largest audience in the GCC with the highest 
engagement levels by adopting a 360 degree approach. 
 
ITP Live, which was designed to extend the company’s digital footprint as well as 
enhance its total reach on social media, has five key business areas - the region’s 
largest social influencers’ agency, video content creation, digital sales representation, 
e-games and live events.   
 
The ITP Customer division publishes the catalogues, previews and daily show 
newspapers for all exhibitions organised by Dubai World Trade Centre as well as a 
host of specialist publications for major retail and financial organisations.  ITP works 
in collaboration with a number of leading international partners including Condé Nast, 
Dennis Publishing, Dubai World Trade Centre, Epoch Messe Frankfurt, Hearst, Hola!, 
Mondadori, Revolution International, Rodale, Shortlist Media and Time Out 
International Limited. 
 
ITP Ignite, has been created to offer the full range of the group’s services and 
expertise to clients, offering a one stop solution for media projects. It works across 
the following divisions: social media management, content creation, brand 
enhancement and customer publishing. 
 
ITP’s newest division, ITP Create is a creative content studio that develops bespoke 
editorial, visual, social and experiential campaigns for brands seeking to leverage the 
broad, multifaceted audience of ITP’s brands – the best-loved and most widely read 
media channels in the GCC. 
 
 


