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ITP Media Group Acquires DGC 
 
With the regional gaming market expected to grow $2.3 billion within the next few 
years, DGC (Digital Games Conference) expands its vision and authority within the 
industry. 
 
ITP Media Group continues to expand its footprint in the gaming sector with the 
recent acquisition of the Digital Games Conference in Dubai (DGC), MENA’s number 
one business event for the digital games industry.  
 
The acquisition of DGC demonstrates ITP Media Group’s commitment to support the 
growth within the gaming ecosystem, and foster homegrown initiatives within the 
digital games and ESports sector.  
 
Founded five years ago by Habib Chams, DGC was able to bring more than 3000 
gaming companies to the region, looking to grow their activity and find partners within 
MENA, in addition to more than 500 experts and industry professionals to share their 
knowledge and experience with local and regional stakeholders.  
 
Habib Chams, Founder and Head of Digital Games Conference, said: “ITP Media 
Group’s acquisition of DGC is huge step forward for the gaming industry in the 
region. ITP Media Group will strengthen and bring DGC to the next level by 
connecting our partners with a wider audience of business owners and consumers in 
the region, thanks to its 100+ media brands. We’re pleased to share this milestone 
with our supporters and look forward to our first event of 2020 on April 1 and 2nd at 
World Trade Centre in Dubai.” 
 
Having recently launched ITP Gaming in March 2019, the acquisition of the Digital 
Games Conference compliments the company’s vision to grow within the sector and 
provide our partners with a gateway into the MENA gaming and ESports industry. 
 
Ahmad Bashour, General Manager of ITP Gaming, said: “ITP Media Group’s 
acquisition of DGC falls under our commitment to the growth of the games industry in 
the region. DGC is the leading games developer conference in the region; we are 
excited about this acquisition and Habib Chams joining ITP Gaming. We have huge 
plans for the future of this industry – including expanding to DGC mobile games, 
ESports, VR/AR summits across the MENA region.” 
 
Alia Fawad, Director of ITP Gaming, said: “ITP Gaming has earned a solid reputation 
of providing 360-degree solution for new game launches in the Middle East. We’re 
proud to have worked with some of the biggest names in gaming including Epic 
Games, Activision, PlayStation Middle East and more, and we are very excited for 
the future of gaming in the region. DGC will soon be unveiling a packed calendar for 
2020.” 
 
 



 

 
With the expected growth within the gaming industry in this region, DGC is planning 
to produce four summits on different topics including a mobile gaming summit, 
ESports summit, VR/AR Summit and Blockchain & Games Summit within the new 
year. 
 
For further information please contact: 
  
Habib Chams, Head of Digital Games Conference 
habib.chams@itp.com 
+971 588152161 
www.dgcgames.com  
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Notes to Editors 
  
About ITP Gaming 
  
ITP Gaming was launched in March 2019 to service the booming gaming industry in 
the Middle East. Working with some of the biggest game publishers in the World from 
Epic Games, Sony Interactive Entertainment, Activision, EA Sport and Ubisoft, the 
division strategizes and manages the execution of omni-channel campaigns including 
media and consumer events for new game launches.  
 
ITP Gaming has built a professional reputation within the regional Gaming industry in 
a very short time. 
  
Some of our accolades include; Fortnite Season X Launch (2019), Dubai Summer 
Surprises Summer Party featuring Fortnite (Dubai Festival City, 2019), Fortnite 
Season Six Launch (Mirdif City Centre, 2018), Dubai Summer Surprises Gaming 
Challenge (Dubai Mall, 2018) and Marvel’s Spider-Man Launch on PS4 among 
others. 
  
About ITP Media Group 

ITP Media Group (ITP) is one of the largest media companies in the Middle East, with 
a portfolio of more than 100 brands. The company delivers quality up to date content 
to its readers, viewers, delegates and guests through digital, print, events, awards, 
video content, social media platforms and digital talent agency.  Brands include major 
international and regional names such as Time Out, Arabian Business, Harper’s 
Bazaar Arabia, Hello! Middle East, Construction Week and Condé Nast Traveller 
Middle East, plus representation of leading digital talent including MoVlogs, Rosemin 
Manji and Ahmed Al-Nasheet.  ITP strives to offer its customers the largest audience 
in the GCC with the highest engagement levels by adopting a multi-platform 
approach. www.itp.com 
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